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The Xinjiang Uygur Autonomous Region is well-known to the world for its 
dance, fruits, gold and jade.But the Xinjiang Tourism sometimes may not bring the 
travelers "easy" .As a distinct character of 21th century, the e-commerce is now 
becoming a global strategic operation and management method, and bring new 
challenges and opportunities for the social developement. 
This paper designs a new virtual tourisom e-commerce platform based on the 
valued experiences of some success cases of e-commerce and the deep study of virturl 
tourism within the development of e-commerce. This platform is not only for the 
trading of specialty, but for cultural transmission and inheritance.So it is a virtual 
tourism e-commerce. 
The following respects are included in this paper: 
First, the characteristic and advantage of the virtual tourism is elaborated. The 
current state, the trend and the pattern of virtual tourism is analyzed. The relationship 
of virtual tourism and realistic tourism with comparation is studied, and the necessity 
and advatage of developping virtual tourism is pointed out. 
Second, the characteristic and advantage of the e-commerce is elaborated. The 
current state, the trend and the pattern of e-commerce is analyzed. The relationship of 
the e-commerce and normal tranding in XinJiang is studied, and the necessity of 
developping e-commerce is pointed out. 
Third, based on the e-commerce development environment, the requirement of 
the virtual tourism is analyzed, and a virtual tourism e-commerce mall project is 
developed, and the project background, basic functions, trading platform design and 
implementation are introduced. 
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